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Page Position and Readership

How caN AN EDITOR be sure that he is holding readers
throughout the magazine, from the front cover to the
back? One way, of course, is to check readership sur-
veys and see what the page scores are on each page.
This is not a final answer, however, because the appeal
of different articles and advertisements will vary.

Suppose that an attractive full page article on a
subject of interest to the reader (possibly hogs in Iowa,
dairying in Wisconsin) appears on page 13. The page
scores 81 per cent for men. On page 79, there is a two-
column article on sheep (not so important) with no
illustration. It scores 30 per cent for men. Does this
prove that readership in the back of the book is low?
No, because a sheep article would score low with Iowa
and Wisconsin readers in any position. A hog or dairy
article would score high.

To find out whether the edtiorial matter is pulling
readers through the book from front to back, use the
split run. Print Article 1 on page 17 for half the run
and see that it reaches half the sample of farm people
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interviewed. Then shift Article 1 to page 66 for the
second half of the run. Get a readership score for Article
1 in each position.

In the same issue, print Article 2 on page 66 for
half the run. Then shift to page 17. Get a score for
Article 2 in each position.

If all the interviewers were to start from the front
of the book, reader fatigue will almost automatically
give the copy on page 17 a better score than the copy
on page 66. What we do, therefore, in all readership
surveys, is to start half the respondents in the middle
of the book, go through to the last page, come back to
page one and go through to the middle. The other half
of the respondents are taken straight from page one
to the last page. This device presumably equalizes
reader fatigue. Unless this device were used, we couldn’t
learn much from the tests described in this chapter.

Our first test in transposing articles was in Wallaces
Farmer (November 5, 1949) . We switched two-column
articles on page 12 and page 27. In each case, the article
suffered when moved to page 27.

This test was repeated November 4, 1950. This time
the shift was from page 12 to page 50 in a 64-page issue.
We found we lost readership in the shift from page 12
to page 50. (1)

Faced by this evidence of weakness in the back of
the book, the editors began to make changes. More and
stronger copy was used in the back of the book. Two
popular departments were given a permanent position
on the inside back cover and the facing page.

We checked again in Wallaces Farmer (March 19,
1955) . This time we switched picture pages — one on
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page 17 and one on 81 in an issue of 100 pages. This
time page 81 lost a little but not more than the expected
experimental error.

On October 1, 1955, a similar split was tried out in
an 80-page issue. Two articles — each two columns in
length — were transposed. Their titles were “Apply
Nitrogen in Fall” and “Fertilizer Helps Stop Erosion.”

Following are Read Most scores for men. The sam-
ple had 68 men and 100 women in A; 100 men and
100 women in B.

""Apply nitrogen’’ "Fertilizer helps’
No. Per cent No. Per cent
Page 18 . . . 28 41.2% 47 47%
Page 66 . . . 25 36.8 51 51

Scores for women — much smaller — showed about
the same variation.

In the 92-page March 16, 1957 issue (Wallaces
Farmer) a similar split was tried. Again two articles —
each two columns in length — were transposed. Each
dealt with some aspect of cattle feeding.

Read Most scores for men on the two articles fol-
low. The sample has 100 men and 100 women in A:
the same in B. Since the sub-sample in each case is 100.
the number and the percentage are the same.

Feeder cattle Economy supplement
Per cent Per cent
Page 26 . . . . . 46% 41%
Page 70 . . . . . 48 44

Later surveys were designed to see if these gains had
been held. For instance, in the January 16, 1960 issue
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(Wallaces Farmer) a corn silage article was run on page
18 in the A section and on page 60 in the B section.
The “Service Bureau” was run on page 60 in A and on
page 18 in B. Read Most scores for men are:

Corn silage Service Bureau

Per cent Per cent
Page 18 . . . . . . 29% 51%
Page 60 . . . . . . 34 44

A shift from page 24 to page 71 showed similar re-
sults. Read Most scores for men follow:

Good rations Farrowing house
Per cent Per cent
Page 24 . . . . . . 17% 47%
Page 71 . . . . . . 21 41

Women had lower scores on these articles which
were aimed primarily at men. The pattern of response
was the same, however.

All of these reports, except the picture page split
in 1955, dealt with two-column articles. Wisconsin Ag-
riculturist (April 2, 1960) tried a shift with page arti-
cles.

Here are the scores for the two pages. The switch
was from page nine to page 74. The article was “How
Thick Should You Plant Corn?”

Men Women
Page 9 Page 74 Page 9 Page 74
Any This Page . . 66% 59% 24% 219%
Read Some . . . 64 51 12 11
Read Most . . . . 44 36 11 6

Picture and caption 52 47 22 18



PAGE POSITION AND READERSHIP 89

There is a slight edge for page nine, especially with
the Read Most score for men. The other differences
are minor.

Here are the results of another article, “The Farm-
er’s Job in Civil Defense:”

Men Women
Page 9 Page 74 Page 9 Page 74
Any This Page . . 53% 52% 39% 50%
Read Some . . . 44 51 38 49
Read Most. . . . 32 32 31 33
Maps and captions . 41 41 24 39

This comes out even, except that page 74 has the
edge with women. This has happened in other splits.
Apparently some women start to read with the home-
making department and go on through to the back.
This sometimes gives a stronger women’s score in the
back of the book than one might expect. The best spot
for dual purpose ads or editorial matter may be in the
area in back of the homemaking department.

If scores for both pages are combined, we get the
following:

Men Women
Page 9 Page 74 Page 9 Page 74
Any This Page . 59.9% 55.5% 31.5% 35.5%
Read Some . . 54.0 51.0 25.0 30.0
Read Most . . 38.0 34.0 21 19.5
Picture (maps) and ’
captions . . 46.5 44.0 23 28.5

These combined scores make it clear that there is
no significant difference between the two positions so
far as reader interest is concerned.
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The custom on Wisconsin Agriculturist and Wal-
laces Farmer has been to run tests like this every year
to see whether readers are reading all the way through
the magazine. These results are of great interest to ad-
vertisers. A good ad on page 80 presumably would have
just as good a chance for readership as one in the front
of the book.



Figure 5.1

Read Most

Men

Page 18,
29%

Page 60,
34%

Page 18 Versus Page 60

To see whether readership stays high all the way through
the issue, articles are switched from front to back. In this
case, the corn silage article ran on page 18 in the A version
and on page 60 in the B version. Read Most scores are given
above.

Page 60 (in an issue of 76 pages) is as good a position
as page 18.

Wallaces Farmer, November 21, 1959
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Figure 5.2
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Women 24%
Page 74

Men 59%
Women 21%

Page 9 Versus Page 74

This is another example of transposing pages in order to
measure the flow of readership through the issue. In this
case, the corn article appeared on page 9 of the A section
and on page 74 of the B section. The defense article was on
page 9 of the B section and on page 74 of the A section.
This issue had a total of 84 pages.

Differences are not significant except in the case of wo-
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Figure 5.3

Defense Page

Page Scores

Page 9

Men 53%
Women 39%

Page 74

Men 52%
Women 50%

men who gave the edge to page 74 on the defense article.
Some women apparently start reading with the “Home”
department, then go on to the back and swing around to
the front of the issue again. For this reason, an article just
following “Home” may do a little better with women than
one in the front of the paper.

Repeated tests of this kind serve to check on the ability
of the editor to keep subscribers reading from page 1 to
the back cover.

Wisconsin Agriculturist, April 2, 1960
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Figure 5.4

Read Most
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21%
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Page 24 Versus
Page 71

This is another test of the
kind described in Chapter 5.
Good Rations ran on page 24 in
the A version of the split and on
page 71 in the B version. An
_article on farrowing houses (not
shown) was also transposed.

Adding up scores on each
article in each position, we get a
Read Most score of 31 per cent
for men on page 71 and a Read
Most of 32 per cent on page 24.
In other words, an article would
apparently do as well on page 71
as on page 24. This issue had a
total of 88 pages.

Wallaces Farmer, January 16, 1960






