4.

What Kind of lllustration?

IN THE EARLY DAYs of farm papers, the problem of illus-
tration was no problem at all. Hardly any photographs
or drawings were used by the editors. Advertisers re-
lied on stiff drawings that often looked like bad wood
cuts.

There have been marked changes in the use of illus-
trations over the years. More cuts, bigger cuts and more
local farm shots are used now.

Take, for example, the third and fourth issues of
March, 1930, Wallaces Farmer (March 15, 68 pages
and March 22, 42 pages) . At that time, the paper came
out every week. These issues can be contrasted with
the second issue in March, 1960 (March 19, 104 pages) .

In 1930, we ran seven Iowa farm pictures, with a
total area of 82.75 square inches or 11.82 square inches
per cut. In 1960, we ran 22 Iowa farm pictures with a
total of 369 square inches and an average of 16.8 square
inches per cut.

These figures do not include the cover. Neither do
they include pictures that did not meet the test of being
taken on Iowa farms. In 1930, for instance, there was

[61]
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a picture page of the editor’s visit to Hungary. There
were also unidentified pictures of livestock and crops.

The most striking change probably is the use in
1960 of one big illustration on a page article. In 1930
V‘and earlier, several small cuts often would be strung
‘together.

A check of the November, 1930 and November,
1960 issues shows much the same results.

When we began readership testing, farm pictures
were still enough of a novelty that almost any kind of
photograph got attention. Today, the farm public is
used to pictures. Many take Look and Life. Competi- .
tion for attention is keener. A poor illustration isn’t
noticed as readily.

What makes a good illustration for a state farm
paper? One farm woman gave this clue, “The first
thing I do is to look through the paper and see if I know
anybody in the pictures.”

What she ‘wants is a picture of somebody she can
recognize. If she finds Cousin Jack Smith of Decatur
County pictured in one photograph, she is pleased. If
she has relatives in Calhoun County and sees a picture
of some farmer, unknown to her, from that county she
may say to herself, “He lives near Aunt.Martha’s. She
probably knows him.”

This local angle is pointed up by a question asked
of a sample of Iowa readers by Starch in March, 1960.
“Have you ever seen (in Wallaces Farmer) an article or
a photograph about someone you know?” And 72.5 per
cent said, “Yes.”

How “important is this local angle on photographs
to advertisers? We have run tests in both Iowa and
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Wisconsin to see whether readers respond better to a
photograph of a home state farmer than to a photo-
graph of an outlander.

One advertiser gives this answer, “If you have a
testimonial and photograph of a farmer in Iowa, play
up the address to the Iowa audience. If the photograph
and testimonial belong to a farmer in Illinois, play
down the address to an Iowa audience.”

Our splits indicate that a local address helps a little.
But, the main thing is to have the person photographed
doing something that makes sense in terms of the state
where the ad appears. An Illinois hog farmer, shown
with his herd of hogs, will do well in Iowa. But a wheat
picture from South Dakota will not impress an Iowa
audience.

Another old rule still holds! Men look at pictures of
men, and women look at pictures of women.

This is one reason why we like family shots when
we can find a reasonable pose. Fortunately, women are
around the farm frequently, and it isn’t too hard to
find an excuse for getting a woman into a man’s picture.

How do we rank cartoons and drawings in editorial
or advertising copy? Editorially, we use cartoons to slow
up readers as they go through the book. But, we don’t
use cartoon treatment of illustrations of articles. The
exception is the cartoon used on the editorial page of
Wisconsin Agriculturist (Figure 4.12). This seems to
have some value in pulling younger readers into the
editorial page.

A few advertising splits using cartoons versus photo-
graphs indicate that farming is serious business. The
photograph usually wins.
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What about drawings? We have used sketches in-
stead of photographs in layouts of editorial copy and
each time wished we hadn’t.

This is also true for ads. A photograph ordinarily
outpulls a drawing. The one notable exception was a
John Deere ad in Wallaces Farmer (September 30,
1958) . Here the drawing scored 47 for men against the
photograph’s 39. Note, however, that the drawing used
heavy lines and came closer to the weight of a photo-
graph than the usual drawing.

Another test of photograph versus drawing came
in the Starch scores in the October 17, 1959 issue of
Wallaces Farmer. Of three page hog feed ads, one used
drawings of the two farmers whose experiences were
quoted. The other two used the standard photograph
of the farmer quoted.

Noted, Men Read Most, Men

Drawingad . . . . . . 20% 4%
Photograph ad (1) . . . . 36 10
Photograph ad (B) . . . . 36 11

Is one big picture better than several small ones?
The answer is what you would expect. For example, a
Certified Alfalfa Seed Council ad in Wallaces Farmer
(January 16, 1960) showed one big picture versus five
small ones. For men, scores were 32 for the ad with
the big picture against nine for the ad with the five
small pictures.

A slightly different approach was used on a cover
in Wallaces Farmer (March 1, 1947). We played up a
picture of a farm family going to the movies and ac-
companied it with a small picture on a different theme.
In the B version, we used four pictures of equal size.
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The B version did not do as well as A. Men’s page
score for A was 76.1 and for B, 67.7. The principal
lesson however was that neither cover did especially
well. Probably if we had left out the small picture in
A and concentrated on one photograph — it happened
to be a good one — the cover would have made more
impression.

We tried a page layout illustrating the theme “How
Iowa Farmers Vote” in Wallaces Farmer (November 4,
1950) . Eight pictures were used — all about the same
size — and not much text. The page score was 62.5 for
men and 62 for women. It seemed clear that we would
have done better to play up the most interesting
photograph and to give the design a center.

Should a feed company run a picture of its presi-
dent, or a picture of a hog eating its feed? Another pos-
sibility is to have the president on all fours eating the
hog feed, but nobody yet has managed to get that kind
of copy approved. It still happens that the ego of a
company head (or the flattery of an agency) leads to
the kind of copy where the principal illustration is a
photo or drawing of President John K. Doe looking
important.

We had a good example of this some years ago. The
score for the page ad was 18.6 for men, which estab-
lished some kind of record. This same company, using
more rational copy in 1959, pulled 42 per cent for men
on a page ad.

Does the composition of a picture help reader re-
sponse? It probably does, but we have done little
testing. One inadvertent test came in Wallaces Farmer
(November 19, 1960) . The cover split showed different
arrangements of the same picture (Figures 4.6, 4.7) .
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In A was a close-up of a farmer in the hog lot, with
hogs also prominent. In B was a close-up of hogs, with
the farmer in background. Since the A arrangement
was the conventional one, we wanted to see whether
a shift away from the farmer toward the livestock
would help.

Results were ambiguous. On the non-reader basis,
B was better; that is, it attracted more readers. On score
by readers, there was a little difference but A got the
edge.

Professor Rodney Fox of the Department of Tech-
nical Journalism at Iowa State University at Ames
commented:

The hogs were played up about the same in both pictures.
The play given the man was the only real variable.

There may be one factor you didn’t consider. In A, the man
and the hogs compete for attention. The resulting tension is
somewhat unpleasant.

In B, the man has been subordinated to the hogs. The re-
sulting effect is not disturbing —in short, I think B has more
pleasing composition.

It would be interesting to know how readers would have
reacted had the man dominated the picture in A with the hogs
subordinated to a weak background position function. And it
would be interesting to know how the readers would have re-
acted had the hogs dominated the picture with the man even
more subordinated than he is in B.

And it would be interesting to know how a non-farm aud-
ience with only the most casual interest in hogs might react.

I would have expected A to make a better showing than it
did because I'm so deeply convinced of the interest of people
in people. Can it be that composition is a quite important factor
even in news type pictures? (1)

Editors at times mutilate a big cut by overprinting
a head, cutting out a chunk to permit use of a caption,
etc. :
Advertisers fall into the same trap. In Wallaces
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Farmer (November 3, 1951) Moorman ran a page ad
on hog feed. In the B version, the picture filled the
page, but a big area in the middle of the lower center
of the cut was cut out and copy inserted. In the A ver-
sion, an unmutilated three-column cut was used with
sales copy running in the fourth column.

The A picture outscored the B picture with men
54 to 41. The page as a whole (Any This Ad) scored
59 for A, 42 for B.

The advertiser threw away some of the benefits of
this good start, however, by putting the sales copy
column on the left instead of next to the gutter and
by using type that was too small on the sales copy. As
a result, the Read Most scores of A and B were almost
even. (2)

What value are thumbnail cuts? Wallaces Farmer
(November 21, 1959) ran a two-column article on corn,
with no illustrations, against the same article illustrated
by thumbnails of four farmers quoted in the article
(Figures 4.8, 4.9) . Men scored like this:

No cuts 4 cuts
Any Page . . . . . . . . 65% 82%
Read Most . . . . . . b4 72

This outcome wasn’t difficult to predict. A tougher
problem in the same issue dealt with a two-column
article which started on the left-hand page, had one two-
column cut and ran over in a column on the right-hand
page.

It did not help to add a thumbnail to the left-hand
page which already had an illustration. But, the thumb-
nail on the runover against no cut at all on the runover
apparently helped women’s readership.
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The monotony of the standard two-column layout
probably needs relief. We tried one way by getting
more depth on the cut. In A, it was four inches deep;
in B, six inches. There was no other change. This ex-
periment in Wallaces Farmer (January 16, 1960) indi-
cated a modest gain for the deeper cut (Men 60 A,
72 B) .

Wisconsin experiments on whether to put the head
above or below the two-column cut at the top of page
also may be related to monotony. The head above the
two-column cut did better than the head below. Since
most of the articles used the second style, this may be a
tribute to change.

On page copy, we got a somewhat different response.
Here the conventional style of ads and editorial matter
is to put a big cut at the top of the page. Yet an ad in
Wallaces Farmer (September 20, 1958) gave a better
score to copy at the top of page and cut at the bottom
than to the reverse layout.

Another attempt to break the monotony of the
standard two-column article was to set copy in 10-
point, 22 picas wide, instead of two columns of 9-point
each 12 picas wide. Only a slight gain for the 10-point
was indicated. Yet we suspect that the change of pace
may have made the book as a whole look more attrac-
tive.

“Cook’s Corner,” with recipes, always scores high
and therefore probably needs no help. Yet we tried in
Wisconsin Agriculturist (November 7, 1953) an A ver-
sion with illustrations set into the recipes; B was all
type. There was no difference in score.

For a two-column cut, should the print be trimmed



WHAT KIND OF ILLUSTRATION? 69

down to the principal figures or should a good deal of
background be permitted? Splits on this came out as
one would expect. The picture cut down to the essen-
tials always won. A cut 24 picas wide is too small to
permit much background. The same thing is more em-
phatically true of a 12 pica cut.

Does “What’s Ahead” (the economic outlook de-
partment) need help from an illustration? Wallaces
Farmer (January 16, 1960) found that adding the il-
lustration made no difference. Wisconsin Agriculturist,
in earlier tests, found the illustration helped and
changed layout accordingly.

For outside comment, note the following from the
Research Department, Curtis Publishing Company. (3)

“Whenever possible, it is better to use photographs
rather than sketches to illustrate an article.

“Art-work illustrations seem most successful in at-
tracting readers when they are clear and realistic, as
nearly photographic in quality as possible.

“While cartoons as separate features are immensely
popular, using them to illustrate a piece seems to re-
sult in lower readership than the use of the conven-
tional photographic treatment does.”

* * *

Our own summary (we agree with the Curtis statement
above) might add these points:

1. Use pictures of farm men and farm women in working
clothes occupied in farm or household chores. (Getting
women to act as subjects without prettying up as if for a
trip to town is a hazard for the photographer.)

2. A big picture is worth three small ones.

3. Every picture used should be identified — “This is John
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Smith who farms 200 acres in Blank County, Iowa. He
thinks hog prices are going down.” Put the caption
under the cut.

. Farmers aren’t always farming. Human interest pictures

of farm families at play, on vacation, at the fair, give
variety.

. Never line up the officers of an organization in a row

and take their pictures. Such photographs bring low
scores.

. Take three or four times as many good pictures as can

possibly be used in the paper. Then sort for the best.
(4)



Figure 4.1

Page Score

Men 86%
Women 57%

How Farm People Vote

Before every election, Wallaces Farmer and Wisconsin
Agriculturist sample rural-farm townships and interview
farm people. This page scored well because:

1. The theme was timely, and the election was only a few
days away.

2. One big picture dominated the page.

3. Black head and black box on yellow background drew
some eyes.

This survey, incidentally, indicated that Eisenhower
would get 53 per cent of the farm vote in Wisconsin. In
-the actual tally, he got 55 per cent.

Wisconsin Agriculturist, November 3, 1956

£



Figure 4.2

Page Split A

Page Score

Men 47%
Women 42%

Photograph Outscores Drawing

The sketch in B pulled down the over-all page score
with both men and women. Other experiments show the
* same results. A photograph almost always outpulls a draw-
ing.

But notice something else. Moving the sales copy in B to
the upper left, where the eye is apt to look first, made up for
the damage done by the sketch.
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Figure 4.3

Page Split B

Page Score

Men 28%

Women 16%
Sales Copy, Read Some A B
MEnS v dr i st B e} S Al sl o 14%
NVOMeN s Rt s b e e sy 3

Would it pay to put the copy in the upper left, as in B,
and use a photograph (as in A) elsewhere on the page?

Wallaces Farmer, January 16, 1960

[73]



Figure 4.4

Split Page A
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Ad Score

Men 20%

g S Women 7%

Woudroias ASSRULTUR

Cow Versus Test Tube

The cow won. And the superiority for B helped other
parts of the ad:

Men
A B
Eleadiie. o3 im i o bt o LG 28%
AR RS R TR i < L 33
Sales Copy
REREESOle - A e ] 26
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Figure 4.5

Split Page B

Ad Score

Men 3270

Women 7%

Of farmers who were having trouble with mastitis in
their herds, 41.2 per cent Read Some of the B copy. Of those
with NO trouble with mastitis, only 11.1 per cent Read
Some of the A copy.

Of farmers with big herds (30 cows and up), 21.4 per
cent Read Some of the B copy. Only 5.3 per cent had Read
Some of the A copy.

Full details on this split appear in Chapter 16, pages
223-27.

Wisconsin Agriculturist, October 3, 1959
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Figure 4.6

Cover Split A

Page Score

Men 97%
Women 86%

Man Versus Hogs

Sometimes farmers who are hog raisers are more inter-
ested in hogs than in people. But here we found a slight
edge for the cover that played up the farmer. What would
have happened if we had played up a hog in B and had left
the farmer out of the photograph?

" Read Some scores on sales copy also gave A (man) the

advantage:
3 A B
Mento 0o e e el 73%
WOIenD .- e 36



Figure 4.7

Cover Split B

Page Score

Men 90%
Women 75%

B has one claim to superiority. There were fewer non-
readers in the B group than in the A group. Perhaps the
hog picture had some value here in converting possible
non-readers into readers.

Both A and B scores were good. You can’t lose in an
Iowa farm paper by putting hogs on the cover — with or
without a farmer.

Wallaces Farmer, November 19, 1960
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Figure 4.8

No Cuts

- Read Most

Men 54%

Thumbnails Help

What happens to readership
when you add thumbnail cuts
to a two-column story? The
A version, in this split,
used the standard text but
with no illustrations.

The B version, on the next
page, inserts

[78]
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Figure 4.9

Thumbnails

Read Most

Men 72%

four thumbnail cuts of

men mentioned in the article.
Results of the split, for men,

follow:

(No cuts) (Thumbnail)
A B

Read Some 639, 82%
Read Most 54 72

(Wallaces Farmer, Nov. 21, 1959)



Figure 4.10

Split Page A

Page Score

Men 6170
Women 26%

Square Cut Versus Cutout

Does it pay to cut away background on a photograph
and play up the central figure?

But what is the central figure? Would it be better to play
up a cow instead of the farmer?

While the picture in A outscored the cutout in B, the
sales copy in B pulled up a little ahead of A.

A B
Sales Copy

Read Some:. iwiivic. - il it 27%
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Figure 4.11

Split Page B

Page Score

Men 47%
Women 18%

What kind of farmers read A and B? This may be more
important than the total score.
Farmers with 30 cows and up:

A B
Read Some Sales Copy . . 31.6% 14.3%

Farmers who sold Grade A milk gave A a Read Some
score twice as good (42.4 per cent to 20.8 per cent) as B.

Wisconsin Agriculturist, October 3, 1959
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Figure 4.12

Split Page A

Cartoon Score

Men 46%
Women 40%

Cartoon Versus Photo

Photographs usually outscore cartoons on our papers,
but not on the editorial page of Wisconsin Agriculturist.
The cartoon shown above in A outpulled a B page in which
a photograph was used in place of the cartoon.

Did the higher score for the cartoon pull up readership
on the editorials? Editorials near the cartoon scored 5-10
points higher than the same editorials on the page with
the photograph. Short items at the bottom of the page (far-
thest from the cartoon) showed less difference.
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Figure 4.13

~Split Page B

Photograph Score

Men 2770
Women 24%

The main value of the cartoon was in its appeal to
younger readers and particularly to younger men.

Men 21-34 years
RO FOAGCEST M, QRY PO ION, o) NORT59%

BHOLORT APPSR [y e B L e ey

An earlier split showed a similar advantage for the
editorial page cartoon with younger readers.

Wisconsin Agriculturist, April 4, 1959
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Harry E. Walsh cartoon. By permission from How To Write Columns, by Olin Hinkle
and John Henry, © 1952, Iowa State University Press.





